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A U ) 1] T R 95 K I 2
China Sichuan E-commerce Development Summit
R i o T o R

& 1st Cross-border E-commerce Commodity Exhibition

—. KR&SHK
I. Event Name
2016 = [E (DU 1) B 7 2% Ak e e 2 B v o 15 5 R T S 0 R O

2016 China (Sichuan) E-commerce Development Summit & 1st Cross-border E-
commerce Commodity Exhibition

. ReE
Il. Event Theme
BUFr. B E.
Innovation, Integration and Win-win
= ISfTa)
I11. Date and Venue
JE<x i ia] 2016 4F 10 H 13 H-15 H
Duration: October 13 -15, 2016
JE oo k- AR BH BB 2 e oty
Venue: Mianyang Science & Technology City Exhibition Center
(PR IE - 4R FH T o IX W KIE 488 5)
(Specific Address: No. 488 Feiyun Avenue, High-tech Zone, Mianyang City)

A4 #ERT R - 2016 4F 9 H 20 H

Application Deadline: August 30, 2016

42 11 : QQ: 13406860 M55 :wangyanxin790  jgkaaa222

For application enquiry, QQ: 13406860 WeChat ID: wangyanxin790 jgkaaa222
TR AIE: T2 13880372858 19 % 18522914228
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Contact No.: Wang Yihui 13880372858  Yan Lu 18522914228
2 4 s FH - sceia2016@153.com
Application E-mail: sceia2016@153.com
. SATHLH
V. Executive Agency
AL 2016 HE (DU )1) T S5 I iR 22, BT 4% S A 2T AE .

Mianyang Executive Committee for 2016 China (Sichuan) E-commerce
Development Summit has been established, to be responsible for planning and
organization as a whole.

T AR EFAT AT R

Director: Peng Yuxing, Municipal Party Secretary of Mianyang City
| gk N RBUG T K
Liu Chao, Mayor of Mianyang Municipal Government

RIEAR - ZWE SRR

Deputy Director: Li Yalian, Municipal Standing Committee of Mianyang City
FhEAE ARRH TN RBUR R T

Han Shengjian, Deputy Mayor of Mianyang Municipal Government

T RS AGTR v o 558 P 0 T o 5 0 1 W 2 O 5 o o 7 D 1)

V. Exhibition Name: 1st Cross-border E-commerce Commodity Expo
(Cross-border E-commerce Commodity Shopping Festival)

75~ JESHL S gL B E

V1. Exhibition Venue: Pavilion B, the Convention and Exhibition Center
of Mianyang City, Sichuan

(Hisdik: 4R FH T B X C s KiE 488 5)
(Address: No. 488 Feiyun Avenue, High-tech Zone, Mianyang City)
L. JRALIAA 4559 m

VI11. Booth Area: 4559m?
J\. FEZIJTE]: 2016 4F 10 / 13 H-10 H 15 H (9:00-15:30)
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VI1I. Exhibition Duration: October 13 to October 15, 2016 (9:00-15:30)
(R HEET 30 20 Bhadk v, HEIR 30 /0 BhEgTE. )

(Exhibitors will enter the pavilion 30 minutes in advance,
and leave the pavilion 30 minutes later.)

i AR R B v R —

IX. Booth Schematic Diagram: as shown in attached Schedule 1.

+ AR

X. Booth Supplies

JE o EIpJT A TR SRSV Bl (G 9373t 3*3 AR AL IR, ) .

Tools and services provided by the exhibition organizer (free site; 3*3 standard
booth with a table and chairs).

+—. 2RI HH
XI. Exhibition Forms and Purposes

1. YRR 2. HERMN ;3. mSRA 4. 2615, BEAlEH ), 6.
BINIES 7. 5HPES);

1. Exhibition & presentation; 2. Sales of goods; 3. Business negotiation; 4.
Agreement signing and cooperation; 5. Contact with new users; 6. Enterprise image
promotion; 7. Interaction with users;

RIS RES 2 by

BE TR S5 AR 2

R S5

business joint meetings:
Import Business Joint Meeting
Export Business Joint Meeting
Yy b BB AR DY B g LA LR s
By¥hEiFA 200 Pk

Venue will be set in four-star hotel or above

Venue area: 200 m2
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T BRE
XI1. Exhibition Classification

() S EX
(I) Exhibition Zone:

HpriERIX L E 7 NMRAL A 300 KA. HOREXILEE 4 M
Bz, AN 400 PR, EEBEHFEEE = RSB RIS E 80 AMEAL, TR
PRAERE A7 3*3 oK. WAL EAMNEIR X, AR B AN T A Al

The International Pavilion Exhibition Zone is consisted of 7 booths, with each
booth covering an area of 300m2. The Export Exhibition Zone is consisted of 4 booths,

with the area of 400m? for each. The exhibition zone for third-party services of cross-
border E-commerce is consisted of 80 booths, with the area of a standard booth to be

3*3m?. Set the outdoor demonstration area dedicating for Export-oriented Businesses
of heavy equipment exporting

(1) 3 1R b X B A AR R IX

(1) Imported Commaodity Exhibition Zone: Exhibition zone of national pavilions
will be established.

(2) th R X
(2) Exported Commodity Exhibition Zone:

(3) B L 55 =TT IR 5 2B W IX
(3) Exhibition zone for third-party services of cross-border E-commerce
(4) Z A &R XA, AR B Hh R A B AR ARl

(4) Outdoor demonstration area for Export-oriented Businesses of heavy
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equipment exporting.

() ZREF™
(1) Exhibition Products
WM HOFS. HO/ERS. FEEE. BF=TREEES%E,;

(1) Exhibition Product Types: imported commodities, exported commodities,
platform information, and third-party service information;

(2) izt : 2 7 7157,

(2) Exhibition Product Transportation: undertaken by the respective exhibitor;
(3) A Jie S AR ik 1]

(3) Exhibition Set-up and Dismantling Time

A g 1 3 -

Exhibition Set-up Date:

2016 4 10 H 8—11 H (8:30-17:30)

October 8 -11, 2016 (8:30-17:30)

10 A 8 H_EAFJFaaAi e, 12 H L4 J& st ie .

Exhibition set-up will start on the morning of October 8, and exhibition products
will enter the pavilion on the morning of October 12.

R H -

Exhibition Dismantling Date:

2016 ¥ 10 H 15 H (17:00 JF46 £ H#5¢)

Exhibition dismantling will start on October 15, 2016 (at 17:00 until completion)

(OAESERT 5L, ARZ, HNN. MRS RS S, BES 1T
T il PEARE S

(4) Commodities and material objects of high quality are to be collected.
Samples will be well classified and numbered, so as to arrange and calculate detailed
commodity information.

(5) HLE A A T i it (- 4ERS), TENRIAST A8 ENG FAEM B BT R EE A
T A ARRE, U A O 7 S b

(5) Bar codes of all commodities will be made in batches, printed on the self-
adhesive paper and pasted to respective samples. Product labels will be cut off
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and pasted to respective material objects.
(=) B oER
(111) Promotional Materials
(1) 775 — Bl 2 e Al fai B4 e 2 Je i 2R (= 1))

(1) The Organizer will prepare promotional materials on a unified basis, making
brief introduction to exhibitors and their exhibition products (Exhibition Catalogue);

BHR S REANE FHREERT 2016 £ 9 H 20 HE KR & J7HEFE
sceia2016@153.com;

Exhibitors and relevant institutions are required to send their data to the Co-
organizer’s E-mail sceia2016@153.com before September 20, 2016;

(2) B A LR R B AT A EAR M b EAR UT, A28 B AL AT

(2) Exhibitors and relevant institutions may prepare and distribute their
promotional brochures and leaflets in their own booths.

() fehr i it

(1V) Booth Design

1. At JE

1. Booth Design Principle

(1) 25 18 J AL R FH R e KAk 5 (2) 5 R8N LB K s () AP &S MR
(Ko SE 1A 5 (4) 58t LA S AR 5K ; (B) 8w &tk

During the booth design, considerations are taken to the following factors: (1)
maximization of booths’ utilization rate; (2) people’s thinking and flow direction; (3)
conformance with visitors’ aesthetic orientation; (4) construction difficulties and cost

factors; (5) safety.
2. RARIER
2. Booth Design Requirements

(D) ZHSUEREZ AR N THEGE, PR G HEAESIEY #
H, BURSIAMTHIER S, i fefeil ok At BALE 2.

(1) Most visitors come to the exhibition for the purpose of collecting information;
therefore, decoration of booths shall be eye-catching, to attract visitors’ attention, and
present exhibitors’ specific ideas.

(2) JE = R KATHT = S IF L2, AV SR i B A E e & A PRl .
(2) Itis a good opportunity for a company to release new products during an

6
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exhibition; as a result, a company’s latest products shall be exhibited in the booth.

(3) £ Ji& 2 ) Y — BRIzt 2 2 AN R 14 22 e X3S, SR 7T LU (IR s ()
NG TS MATHESR, Bl R & TR RERE I,

(3) A quiet area away from the public will be arranged in the exhibition, for the
convenience of private negotiations between potential customers and sales personnel.
In addition, such area may serve as the lounge for booth staff.

3. AL (%)
3. Booth Design (Omitted)
(1) e fr st
(V) Booth Set-up
1. M RRBAL AT RN
1. Exhibitors shall set up their booths on their own.
2. JEAHARSRAL B 37 J7 BRI 48 5E X 5k
2. The specific standard booth shall be planned and assigned by the Co-organizer.
AVE YN
(V1) Exhibitors
1. &#ZRPAEHSRE BIFMES ; (R A=)

1. All exhibitors are required to fill exhibition information in details; (Schedule
I &Schedule II)
2. BZRBPAINZERLEG TR HUE, RIES L4

2. All exhibitors shall properly cooperate with the Organizer in exhibition set-up
and dismantling, and guarantee the exhibition safety;

3. JFSEPAL AT L RV TURN A, Pl iist . RE . 2.
B G g mlicsE.

3. All exhibitors shall make arrangements by themselves on distribution of their
exhibition materials, as well as transportation, storage, classification, sales, collection
and unified recycle of their own materials.

(B) BIFEN R
(V1) Invited Targets
1. Big el S GRWES 2
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1. To invite national purchasers of various platforms to participate in the event;
2. M ENE B2C. 020 (&7 ;
2. To attract investments from domestic B2C and O20;

3. BAEEAMANA NS

3. To invite domestic and foreign export trade enterprises to participate in the
exhibition;

4, EEEHEE R RSBV S E.

4. To invite cross-border E-commerce third-party service enterprise to participate
in the exhibition;

5. BiF & EEEIEE R AEhSH A S5

5. To invite chambers of commerce and investment promotion bureaus of
various countries to participate in the event.

OV g
(VI11) Marketing Methods:
1. BFXf B2B: B iE 2 H % K 6 KIS 2

1. For B2B: to invite national purchasers of various platforms to participate in
the event;

2. EX B2C: M. E. itk

2. For B2C: field sales, retail and wholesale;

3. ESMHET & %KL FKL MR

3. Commodity fair of various sellers from foreign sales platform;
4, EFRm BRI E 2

4. Negotiation meetings of international commodity field purchase;
5. &K EX 4

5. Communication meetings with various foreign platforms;

6. WFIMEENLIEIR;

6. Negotiations on establishment of foreign warehouses;

7. BRI =TT IMEIR

7. Negotiations on cooperation of third parties;
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8. HFNEIX . WAL IR EHEIR ;

8. Docking discussion of various industrial parks and incubators;

9. HEFRES . ATERG

9. Negotiations in respect of international legal affairs and payment;
10, MRS . SR E MRS

10. Negotiations in connection with brand establishment services and various
consultation services;

11, B ARS;

11. Financial investment services;

12 NABEIIIRS;

12. Talent training services;

= WYE TR

XI11. Marketing Plans for the Shopping Festival

ALY/ REE AN S

Promotion Plans for the Shopping Festival
}%;@1\ FERES . TP TTRTI, R e M@ b, 4T 2 RIETAEAT %
R

1. To promote through online and offline multi-channel media within the whole
province in the early stage of the Exhibition and the Shopping Festival;

2. BRENEEEEBATHE

2. To promote in various commercial complexes;
3. fE4 ER AR HEATHE)

3. To promote through new national media;

4, Gi—ZHHR RIS IR

4. To arrange free bus for shopping to attract customer source;
N B A

Field Sales Mode of the Shopping Festival
1. HOSJERE G, Ws— K5 5 Ol E



A DU )1 e 5 5 L T e o
China Sichuan 1st Cross-border E-commerce Commaodity Trade Exhibition

2016 4+ 10 H 13-15 H SRS ST
October 13 -15, 2016 Mianyang, Sichuan Province, China

1. Exhibitors’ imported commodities may be sold on the spot if they belong to
general trade imports;

2. BEOSREREE G, WRRBLE LN B &, TR X, BE Y
P4 H, SEAT 2% N Bl 4

2. For exhibitors’ imported commodities that belongs to commodities of bonded
warehouse and overseas direct mail, the sample area and barcode scanning may be set,
and sales through network order may be applied;

T sl g HE

XIV. Exhibition Activity Arrangement
AR RIE A K S
To scan the QR Code and follow the official account;
I E 2 A
To share scene pictures to WeChat Moments;
SR L 28 AL S — 1

To receive a nice souvenir;

AN 2: (GBI 4 NBE BT B R . )

Activity 2: (to invite celebrities or instant online celebrities for live broadcast of
the exhibition)

I3 N5 B AR L 4%
On-the-spot interview or short-video live broadcast
RN EPS
XV. Conclusion after Exhibition
Je R WUR TAEA AT -
Finishing work of the exhibition shall be described as follows:
1. RE8dE, 2RGHER.

1. To summarize data, so as to calculate information in accordance with
classification.

2. R ARG BRI LB TR . RESGRE, HHT R SIRERIE EA%

2. To follow up and treat the information collected after the exhibition. To carry
out the follow-up report and promotion of the exhibition after the exhibition ends

10
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TN ZRIMEANR
XVI. Exhibition Staff
2 J AR B3 - 43 B T AH SR A )
Exhibition Staff: Relevant Cooperating Departments of Mianyang City
LR ]
The Exhibition Planning Company
VU 1A i 45 W1 55 b

Sichuan Cross-border E-commerce Association

R

p A — AR EED

Attachment I: Booth Schematic Diagram
fiHfE —: (SREREER)

Attachment I1: Exhibition Application Form
b= (SRIEA R EER)

Attachment I11: Personnel Information Form of Exhibitor Pass



11
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BEfE— RAsEED

Attachment I: Booth Schematic Diagram

O &R R X O & R R X

HOMBRRXE O &R R X i

0  d RR X 3 0 7 R R X0

[ 311 2 9k 58 Ok [ 1 4

2RISR Rkt HOmRRRES

%\'
7
Al
55
&
R
[X
i,

Ay =]

#HOFRRREEHXENIRA, £NRAI00m, FH£2100m:, .-
HOBRRERX LM RA, #ARA400m, #1600m .
3]

N ER AT =Y Stadium Schematic Plan

A Entrance

H Exit

=7 AR SS R X 3, Third-party Service Exhibition Zone

3 T B R X B Imported Commaodity Exhibition Zone
T o s DXk Exported Commodity Exhibition Zone
HEOR SRR XA 7 AN EAL, BN E | Imported Commodity Exhibition Zone is
fir 300m? 4t 2100 m?. consisted of 7 booths, with each booth

covering an area of 300m2, and total area
reaching 2100 m?.

R SRR XL 4 ANEAL, BN | Exported Commodity Exhibition Zone is
A 400m2,§¥ 1500 m?. consisted of 4 booths, with each booth
covering an area of 400m?, and total area
reaching 1500 m-.

12
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B E = Z R AR
HIE s ki sceia2016@153.com
AL
UNGIEZY |
A FA TS
] AR
W4 4531 BR %% FHL fEE
BERA
HIS 4
44 5 % FHL & ks
EX YN

EA)
b R of% E i ofErE ofREFoF Ao O ot EsioiLe
B R &
e O O5 B ] T Y I
.. S H R 1HE [F
AR o - -
1k &R LT VU145 5 B3 FL T 7 45 T 2
IFEYN =K 18522914228 &= 4% 18628221412 ME48  |sceia2016@153.com
BUE (W) AR S S M AR W R U AN I, S EUFAMIS RS S 2 O Of
RPN

0 SE A DR S TR DR A 40 2 ST B e e AR B I, AN . WU B2, 1B AE B R IF
QRIZE > 20 AT EE, W
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Exhibition Application Form

Please send it to E-mail sceia2016@153.com after filling.

Company Name

Organization Code
Certificate No.

Company
Address
Name Sex | Position [Mobile Phone [Fax
Contact Person
E-mail
Name Sex | Position [Mobile Phone [Identity Card No.
Participants
Company Profile
(100 words or so)
Business Scope
. 0O Investor 0 Manufacturer O Agent o Importer o Exporter
Enterprise Nature . . o
o Investment & Financing Institution 0 Others

Exhibits

Hotel Reservation OYes ONo o Single Room o Standard Room
Contact Company Sichuan Cross-border E-commerce Association
Contact Person |Yan Lu| 18522914228| LiJing 13880372858 E-mail sceia2016@153.com

Remarks (Required)

participate in the exhibition without government subsidies?

Yes

Government subsidies of the exhibition activity have not been confirmed yet. Will you

CONo

Warm prompt:

If you cannot participate in the exhibition due to special reasons, you may arrange others to
participate in the exhibition without additional charges. If you would like to cancel it,
please notify us at least 20 working days before the opening of the exhibition. Thank you!

14
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BE A =
T e 5 5 P T T i 58 S T
ZRAEN 015 B3R
IE AR BRI 3K
BHE RS ki sceia2016@153.com
G P - o ok
E KX FH %% -
NSRS Rt Z JEAIE
RO | wHGHE ofW |
FHL
HL 135 - %X 86-1X - L 1E T 5
/13\; (1) Z e bz it gopkan
%ik#)ik?ﬂmﬂﬁa‘%iﬁﬁ(%ﬁﬁ jpg, AT 2M. BB I G A =
i}

ENFIER B (BN jpg, EAE UM 2M. )

(2) %@}\U—\' N TXE{/\ J\*/l'ﬁD—F

LI R ARAEE IR, 45508 PG, FAL U/ NT 2M. FrdfEE R R <) 390*487
BER, IEHFRYE SN, A, #.

%%’ﬁj‘iﬁ(?)ﬁﬁﬁ) AR ik (E i) s B EA 20T . %2008 IPG, F A& 3L
/INTF 2M

REEER:
QR R SRR SR A e 2 2 8 v] LLeHE AR S, ABSML . WiE iGN 2, wRES R BT E/> 20
AT Fim A, B |
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Attachment II:

1st Cross-border E-commerce Commaodity Expo
Personnel Information Form of Exhibitor Pass

Filling each item is required.

Please send it to E-mail sceia2016@153.com after filling.

Name: Sex: 0 Male o Female

Country/ Region: Position:
Company Name: Certificate Type: Exhibitor Pass

- _ Certificate No.
Certificate Type: [m ID Card o Passport (ID Card No.):

Mobile Phone:
Telephone Format: 86-regional code- telephone No.

Notes:

(1) Exhibitors shall provide the following materials:

Photos of relevant certificates like the business license (jpg format, with the
uploading file less than 2M. Scanned copy of the business license with the official seal)

Copy of the Legal Representative’s Identity Card (jpg format, with the uploading
file less than 2M.)

(2) Personnel of exhibitors shall provide the following materials:
1. Photos: standard certificate photo with JPG format and the uploading file

less than 2M. A standard certificate photo shall be of 390*487 pixels, with red,
white or blue photo background.

2. Identity Card (passport): 2”d-generation Identity Card (both sides) or valid
pages of the passport, with JPG format and the uploading file less than 2M.

Warm prompt:

If you cannot participate in the exhibition due to special reasons, you may arrange others to
participate in the exhibition without additional charges. If you would like to cancel it,
please notify us at least 20 working days before the opening of the exhibition. Thank you!

15
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